[image: image1.jpg]llqress

onLiIneE

e




Website Content

Tips for writing web content

When you are thinking about the content of a web site you are in total control over what you want your visitors to see and do.  By creating strong call to actions you can guide your visitors to the places you want them to go.  That is why catchy advertising works, it tells users that they need that product and how to get it.

Typically 500-750 words per page (for important pages) or at least 250-300 unique words to set the tone from the keywords. The idea is to use related synonyms and supporting keywords (based on a theme) for targeting the keyword with that page 

Market research on web users suggests they are extremely lazy, for lack of a better word. They don’t like to have to read too much, they don’t like to have to search for key pieces of information, they don’t like scrolling, Macromedia Flash intros, or anything else that takes up unnecessary time. 

Typically, people scan across the screen looking for a piece of information that stands out to them.

1. Keep it short and concise

2. Is it scan-able by the human eye?

3. Use headings and subheadings to clearly mark the content

4. Use dot points when possible

5. Include a photo or diagram here and there to keep things interesting

. Tips for SEO

Find out your keywords from Google Analytics.

Ensure you have keywords in your page name, SEO section, images, with ALT tags, headings, content and links of your site.

Never have less than 400 words on a page 

Use Bold, italics and links: Just like a regular old human reader the search engines give more weight to words and phrases that are in bold or italics. Just don't go too crazy or you'll irritate the search engines and give your reader a headache.

Internal Hyperlinks: You are your own best resource, so use and to a certain extent abuse yourself. Hyperlink to other resources/pages of your site which are relevant to the copy you are writing. This will benefit the reader, increase the amount of time they spend on your site and help you with the search engines. Don't forget your ALT tags.

Break your keyword sets/phrases into tiers or alternates to enable a better flow while maximizing density and penetration (based upon Yahoo!'s Keyword Selector Tool, WordTracker, WebCEO or a like keyword recommendation program).:

Example: Target Phrase: SEO Copywriting Tier 1 Phrase: SEO Copywriting Tier 2 Phrase : SEO Copywriter Tier 3 Phrase: Writing copy for SEO Tier 4 Phrase: SEO copywriting services

Example Sentence: "Instead of spending time evaluating SEO copywriting Services become a SEO copywriter yourself by following these guidelines and you'll be writing copy for SEO in no time." 

Example Site Map




Home Page Content

This page should include 500-750 words.

Things to consider when writing the content:

· Who you are

· What you do

· Experience you have

· How you help your customers

· Benefits of your service

· Links to Case Studies or Services

· Contact details

· Your location 

· The area you service

This is your main sales page so make sure you present the user with the information they are looking for without having to click through the site.  You have about 2 seconds to impress them.

Home page images:
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Services or Products Page Content

Things to consider when writing the content:

· More details than the home page of your services

· Why should they use your services or how you can help them

· Call to action with link to Contact Us page eg Contact us now to see how we can help you.

· Links to Portfolio / Case Studies / Testimonials



Services or Products Page Images
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Portfolio / Case Studies / Testimonials Page Content

Things to consider when writing the content:

· Demonstrate the impact you have on your Customers / Clients eg Money Saved, Brand Enhanced, Time saved, etc

· Show photos of your work or samples

· Describe the problem or brief then show the solution you created.

· Think about putting in Quotes eg”Fred made the whole process quick and easy I would defiantly recommend him, Wilma Flintstone, Bedrock Marketing”

· Think about the person who will be viewing the website and how you can get them to contact you.
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About Us Content

Things to consider when writing the content:

· History of the company

· What makes you different

· Values, Vision and mission

· Any community work

· Any awards, achievements or accreditation

· Your staff or principals in the company

· Location

· Origins of your name

· Stock exchange share information

· Any further information to help the user get comfortable with your business.
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Contact Us Page Content

Things to consider when writing the content:

· Business Name

· ABN (if appropriate)

· Address

· Photo (if appropriate)

· Phone

· Skype (if appropriate)

· Mobile

· Linked in Profile (if appropriate)

· Map

· Contact form with the following fields

· Name

· Address

· Phone

· Email

· How did you find us?

· Comments

Contact Us Page Images
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